ROOTED FOR
THE FUTURE
A great forest is held together by the strength of its roots as it spreads its abundance to the world
beyond. Its existence is a testament to the energy of organic and sustainable growth which has
nurtured our world for as long as our collective memories can recall. We at Singer believe in the
power of sustainable ideas, and our roots are firmly embedded in a fertile foundation where ideas
can flourish and create abundance within and beyond our reach.
As one of Sri Lanka's largest conglomerates, we envision a world where corporate citizens
can create meaningful changes in our communities and achieve a robust balance between altruism
and business longevity. Departing from the traditional mindset of engaging in Corporate Social
Responsibility (CSR) as merely a generous philanthropic activity, we have integrated the values of
sustainability to the very core of our operations in a manner that serves society and secures longterm profitability with minimal negative impact to the world at large. By making meaningful
investments in the lives of our stakeholders, we have succeeded in Created Shared Values (CSV)
that has helped us achieve long-term competitive advantages while nurturing all those who
surround us.
From our humble beginnings in the bazaars of Pettah through our evolution as a large group
with an expansive network in diversified spheres of industry, we have nurtured relationships that
have lasted through the years and helped us realize the commanding influence of long-term vision
and strong connections. We are also engaged in a continual pursuit of developing new technologies
that have a compelling force to change the way businesses operate in the future. Adaptation to the
changes in environment is crucial for maintaining sustainability, and Singer believes in progressive
innovations to ensure our customers receive the highest quality products at any given time. Our
desire to add value to our customers lives has been an exercise of fostering trust and persistently
applying ourselves to achieve excellence.
Like a forest that spreads its shade and provides its abundance to everything living in and
around it, we believe in reaching out to the future with a firm grounding in sustainable practices that
can generate progressive benefits for society in the future. As such, we invest in green technologies,
protect the interests of our employees and invest in their development, support the education of our
younger generations with keen interest, and channel our resources to empower sports, the arts, and
cultural activities throughout the nation. These strongly rooted relationships have helped us thrive,
as have the individuals and communities we are connected with.
For us, CSR is not a tool to maximize profits or an instrument to enhance numerical statistics
to portray success. More precisely, it is an inherent maxim rooted in our approach towards business,
and a beacon that lights the way in our determination to be exemplars in creating sustainable
excellence for our nation and ourselves in the present and the future.
(This Corporate Social Responsibility Report refers to the Singer Group and its subsidiaries as
'Singer', unless a company name is specified. The report covers content that is relevant to the
economic, environmental and social activities of the Company for the financial year 2015, which is
in compliance with the application for the Best Corporate Citizen Award)
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